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TO INTELLIGENT ACTION.
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Three pillars. One connected system. Built for the way commerce actually 
works today.
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     The Wayvia System
Wayvia helps brands regain confidence in this environment, not by promising false certainty or fighting

 platform shifts, but by connecting execution, intelligence, and protection into a cohesive system that turns 
fragmented signals into intelligent action.

Three Pillar Summary Table

     The Reality Brands Are Facing
Commerce has permanently fragmented. Discovery happens across social platforms, AI assistants, 
retail media networks, and brand.com simultaneously, non-linearly, and increasingly without brands 
in the room. Attribution is degrading. The linear funnel is dead. And brands are doing more than ever 

with less confidence in what's actually working. This is not a temporary disruption. It is the new operating 
environment for modern commerce.

Wayvia POV (Theresa Pham, CPO): "Winning brands don't fight fragmentation, they build operating 
models designed for it. Success no longer means owning every touchpoint. It means being intelligently 
represented wherever discovery happens and acting confidently on the signals that matter."

Why the System Matters

Point solutions fail in fragmented ecosystems. A brand can execute flawlessly on social and still lose margin to unauthorized sellers. 
A brand can invest in brand.com and still be misrepresented by AI. A brand can protect its pricing and still miss the intent signal 
that would have converted. Wayvia connects all three. Social commerce captures intent. Omnicommerce data structures truth. 
Retail intelligence protects outcomes. Together, they form the operating model brands need to win in the AI era of commerce.

Connect with your CSM 
to explore Meta Integration

Pillar What It Does The Outcome
Shoppable 
Media

Capture purchase intent inside 
social and digital experiences

Convert social engagement into 
measurable commerce outcomes

Omnicommerce 
Data

Understand and optimize brand data 
to drive more conversion

Close the gaps where conversions go 
dark and revenue leaks.

Retail 
Intelligence

Protect pricing, availability, 
and brand integrity at scale

Defend long-term brand 
value and profitability

Schedule a brand.com 
intelligence review

Request a 
Prowl assessment
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